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Who We Are…

-Call to Action-

The Graffiti of War Project is a collaboration of veterans, service-members, military family members
and civilians whose focus is on raising awareness for those suffering from the invisible wounds of war,
primarily posttraumatic stress disorder (PTSD), and on developing and providing alternative solutions
for the healing of those afflicted. Many of our members either struggle with these wounds themselves
or share the burden of a loved one who does. Our collective vision, as members of this team, is to
change the world in which we live, one small step at a time.

What Our Mission Is…

The overall mission for The Graffiti of War Project is to help those afflicted with the invisible wounds
of war, PTSD and TBI, by providing them with a positive outlet to release the emotions of war, in
conjunction with Art Reach that offer traditional and alternative treatment methods, such as art and
music therapy, as well as individual and group therapies. In providing the general population with a
glimpse into the minds of those who have experienced the horrors of combat (via the art they have
created), our aim is to bridge the widening cultural gap between those who have experienced the
conflicts of our generation and those who have witnessed the events unfold from the comfort of their
own homes. Ultimately, our objective is to begin a dialog between the two cultures and to promote
understanding and empathy for this growing community, our veterans, which inevitably will bring
about healing. Just one of the ways we are working on accomplishing this is to ensure these programs
are covered and available through the VA and Tricare for all military members and veterans

Where We Have Been…

Originally, The Graffiti of War Project began as a website portal and social media outlet to collect the
images captured by those who have been in the various conflict zones in Iraq, Kuwait and Afghanistan.
Starting in early 2010, we slowly began to collect these images; however, by the end of 2010, with the
impending withdrawal of Coalition Forces in 2011, it soon became clear that we needed to find another
way to ensure we document this art before it was lost forever. In January 2011, we began to plan and
prepare for a summer expedition to Kuwait and Iraq. Through the months leading up to the departure,
we worked with the U.S. Military, as well as our network of journalist contacts, to plan this complex
operation. In addition, we started a campaign to raise the funds needed to cover the costs of travel and
embedding with U.S. forces. Over the course of five months, we were able to raise in excess of $6,000
and to garner the support and sponsorship of several organizations to assist our efforts in completing
the expedition. We then spent three weeks traveling throughout Kuwait and Iraq, capturing 2,600
images, interviewing dozens of service members and local nationals, and increasing awareness for our
project and our mission. The 2,600 images we collected varied greatly—hand-painted wall murals,
spray-painted street graffiti, hastily scrawled messages to loved ones, humorous anecdotes in latrine
stalls—and in evaluating their overall effect, it was obvious to our team that the public needed to see
this artwork in order to truly understand our generation’s conflicts and those who endured them.
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Where We Are Headed…

Since the commencement of The Graffiti of War Project, we have been driven to showcase the art that
provides the viewers with a rarely seen window into the minds of the afflicted. Through the
documentation of this amazing and, at times, haunting artwork we have created an opportunity for the
inexperienced to walk in the shoes of the experienced like never before. Our short-term goal has been
realized, as we opened our National Art Exhibit on Veterans Day 2011. The event, attended by over
4,000 people (almost 1/3 of the area’s population) was a resounding success, as attested to by the
attendees, many of whom thought we had cut the concrete canvases out of the blast walls downrange
and transported them to the show. Through this gallery tour, we aim to bring change into the
communities and to promote art as a tool to be used as well as admired. In addition, we have been
approached by multiple other galleries, universities, and military bases all over the U.S., requesting
that our organization participate in exhibits there—venues such as Air Force Academy, West Virginia
University and The George Washington University to name a few. The tour is expected to last into the
fall of 2013. For the extended future, our plan is to publish a book—showcasing the gallery art and
expedition images, as well as the images submitted by those who endured these conflicts—which, in
turn, will bring a higher level of awareness and empathy into the communities and homes of the public
that was not able to attend the traveling exhibit. This book, currently being reviewed by National
Geographic for publication, will be the first in a series dedicated to the art we have collected over the
course of this project, on both concrete canvas and other, non-traditional mediums.

Why We Need Your Support…

The bold ambitions and objectives of this Project, like anything worthwhile, will not be accomplished
without a price, and the burden of our short-term and long-term goals are too much for our team to
shoulder alone if we are to ensure the resounding success of what we have set out to achieve. These
needs are not ours, but the needs of those brave warriors, this Nation’s citizen soldiers, who were
affected by the conflicts of our world. They willingly answered with service and sacrifice to a Nation
that called, and now we united citizens of that Nation must answer the call to help these wounded
warfighters in return. Our Project and Art Reach are committed to that mission, and we are searching
for companies, individuals and organizations throughout the U.S. and within Corporate America that
are ready to stand with us in that commitment . . . Semper Fidelis.

How You Can Help…

There are various ways to enlist in The Graffiti of War Project’s mission—from supporting our efforts
to spread the word via print, television, radio and internet to providing the means to cover various
costs associated with this national effort. We need support through partnerships, as well as corporate
sponsorships, to secure this mission. Much of our effectiveness and skill is in finding creative ways to
do more with less. Therefore, whether your budget is small but your dedication is overflowing or your
strength is in funding but your time is limited, we can find a way for your organization or company to
play a vital role in our efforts to truly make a difference, one small step at a time.
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Will You Join Us…?

Regardless of politics—whether you supported the efforts after September 11

or disagreed with the
reaction of our government—we, as a nation, must stand united in our support of those who are called
to defend on our behalf. As citizens of this great and wonderful experiment, our service defines our
unity as a people—whether through military service, past or present, or through serving those in need,
helping others defines us as Americans and sets us apart as a beacon for others to follow. If these
words resonate within you, we ask you and your company to join our “Call to Arms” for those that
answered this Nation’s call in your stead. Please act now and contact our team. We can be reached via
email at sponsors@graffitiofwar.com or via telephone at 815.593.8272.
th

Join The Fight…
Stand With These Warriors Who Once Stood For You…
Answer The Call…
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Past Sponsors & Partners
Wolfgang Gallery –

Mikey’s Wolfgang Gallery showcased the Graffiti of War Project’s exhibit and
continues to support our cause through providing exposure and providing
contacts for additional venues.

AMVETS –

The AMVETS organization has provided the project with national exposure
through their magazine, American Veteran, and continues to showcase our
project to their members.

Purpose 1 –

Regional presenting sponsor of the National Art Exhibition, providing in-kind
printing for the Conflict Art Exhibit.

No Limits Graphix –

The exclusive designer and apparel provider of the National Art Exhibition.

Give An Hour –

Our primary non-profit partner and the fiscal umbrella for our National Art
Exhibition. GAH works with our team to increase awareness and interest in
the tour and our mission objectives.

ArtReach Foundation –

Has been developing and providing Arts Therapy for almost a decade and
has now begun working to reach out to the Warfighter/Veteran/MilitaryFamily communities through our tour as one of our non-profit partners.

NRA Life of Duty –

The NRA: Life of Duty, provides videos for showcasing on our website and
helps promote the Graffiti of War Project through their website.

Veterans’ PTSD Project –

Working in conjunction with our efforts to collect the experiences of our
warfighters, as told in their own words.

Blackhawk! –

Blackhawk, a subsidiary of ATK, is sponsoring our event in Atlanta and is a
big supporter of the Graffiti of War Project both financially and logistically.

Exit 12 Dance Company –

Collaborating with us for an upcoming creation about PTSD and the struggles
of the American Warfighter, they performed during the President’s Day
exhibit and plan on performing for future event dates.

Zoriah –

World-renowned humanitarian photographer, Zoriah gave us permission to
use his incredible images for the National Art Exhibition, as well as
permission to use them in the upcoming book.
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Media Exposure
Source: Jenny Bell, AMVETS (magazine/website publication)
Title: Graffiti of War: An Unconventional Answer to a Conventional Problem
Date: Forthcoming in January 2012 (Winter Issue)
Source: Geoff Ziezulewicz, Stars and Stripes (newspaper/website publication)
Title: Downrange Art: Project Showcases Artwork by Troops
Date: November 13, 2011
Source: Chip Hitchcock, West Virginia Public Broadcasting
Title: Vet Uses Graffiti Project to Overcome PTSD
Date: November 10, 2011
Source: Jonathan Hunt, FoxNews.com (online video broadcast)
Title: Art Becomes Therapy for Soldiers
Date: November 9, 2011
Source: Mark Thompson, TIME.com (website publication)
Title: War Graffiti Coming Home
Date: November 9, 2011
Source: Staff, Maxim Magazine (magazine publication)
Title: The Art of War
Date: November 2011
Source: Robert Johnson, BusinessInsider.com (website publication)
Title: This Analyst Turned Army Medic Started a Creative Non-Profit

to Help Other Vets Fight PTSD
Date:

September 3, 2011

Source: Kaleena Thompson, HalogenTV.com (website publication)
Title: In Pictures: Graffiti of War
Date: August 16, 2011
Source: Dick Gordon, The Story with
Title: Graffiti of War: Follow-Up
Date: July 7, 2011

Dick Gordon (radio broadcast)

Source: Elliana Bisgaard, WarNewsRadio.org (online radio broadcast)
Title: The Art of War
Date: July 1, 2011
Source: Lena Groeger, Wired.com (website publication)
Title: On Iraq’s Walls, the Graffiti of War
Date: June 19, 2011
Source: Emily Corio, ArmyTimes.com
Title: Vet to Document Soldiers’ Graffiti Left in Iraq
Date: May 26, 2011
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In Closing
We appreciate your time and consideration of our National Art
Exhibition. All of our staff has spent countless hours of their time and
money preparing these proposal packets down to the smallest detail to
ensure our mission, our vision and the incentives associated with each
level of commitment is conveyed in a manner that is clear and concise.
We hope you have enjoyed reading our materials, but more importantly,
we hope this Project, Art Reach and the Art Exhibition has inspired you
and your organization enough to accept the challenge that is in front of
every citizen of these United States. The problem is real and the answer is
right in front of each of us through the artistic work these brave men and
women created while enduring the horrors of combat. The 1% who stood
up for the remaining 99% to ensure our freedoms will never be threatened
and that our children will not grow up in a world full of tyranny,
terrorism and aggression, even if that choice cost them their lives. We
hope you will join us in standing up for them, the 1% now that they need
us.
In Their Service,

The Graffiti of War Project
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